The acceleration of digital solutions and shifting consumer banking behaviors are
changing the rules of the game. As the world continues to move to the digital age,
cardholders want solutions that will allow them to control everything from the
palm of their hand.

of consumers say that their mobile device —

will become their primary purchasing tool

0/ and 1/3 of consumers agree they are using
® digital banking channels now more than ever. -

17 Cardholder preferences and behaviors change;
— =] superior personalized experiences are the exception

Financial institutions need to rethink their digital card experience and expand
their digital offerings so they can offer convenience and ultimate flexibility for
the premier cardholder experience.

Isn’t it time to find a partner who offers a card-management solution
that can advance your digital experience?

The FIS Card Suite Pro helps you drive a digital-first experience with a feature-
rich, all-in-one application to attract, retain and grow your cardholder base all
while giving your cardholders the power to seamlessly manage their financial
card and payment set.

Based on your financial institution’s digital strategy, you can choose your delivery
channel from API to SDK, which keeps your institution connected and allows for
quick integrations and solution updates.

Easy-to-use card
management

Single-glance monitoring and easy
log in make it second nature to the
user. Additionally, consistent
monitoring enables users to
quickly recognize and report
fraudulent activity.
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Modernize cardholder
features

Full range of card-control capabilities,
including the ability to conveniently
pay, analyze/control spending and
prevent fraud. Set travel locations,
share cards, activate/issue cards and
view loyalty programs.
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Pocket-sized financial guide

A comprehensive digital guide to . L
financial health through personal
insights and alerts into how the user
is spending. Mobile ease-of-use

and feature practicality is designed
to increase app usage and

customer retention.
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Range of delivery channels

Available in channels that meet a
variety of needs:

Standalone application
FIS Mobile
APIs

SDKs
White label
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